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When a woman is...

Active




ock the boat :

Forget the aluminum or wooden boats you EEFIEd 20
B

years ago. Today's models are lightweight and s

—

"CANOEING IS ABOUT LEARNING TO USE THE
says Pamela Dillon, of the American Canoe As
upper body strength, fear not. Just find a mod

B SLEEPY WATERS If you want to shoot picturs
flat-bottomed design, like the Stillwater from Oi
comes in three lengths. $679-5719 [www.old

® VERSATILE VESSEL The Explorer 15 from IM:
and river rapids. Made of lightweight Royalex, i
be paddied solo. Fram $1,099 [wwww madrven

¥ INDEPENDENT ADVENTURE Beginners migk
Even the heaviest model weighs only 41 pound
struggle. From $£745 {www.wenonah.com or &

When a woman is... . :
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catch up on lost time, trek through some new terrain— et
and reconnect in the splendor of the South Pacific “Tilos
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When a woman is...

Thrill-Seeking

'mm.t ln‘ﬁlullmw
JOB DESCRIPTION
ﬁmnt double

STOOD IN FOR
Heather Locklear,
Isabella Rossellini
and others

RECENT APPEARANCES:

Ocean’s Eleven, Rush
Hour 2, Simone

AGE: 51

SALARY
$655-$3,000 per day

SIS IS '.:.d I-r}r ::Hrit
tory bt |||J" ‘r} in the ra.r s
of course. It was a thrill.

11:00 "We have our s
meeting, when the stu
coordinator goes over
I've had one close call:

chair that was suppose
fifteen feet but not hit
ground. it malfunction
I was thrown into a wa
knocked out.”

1:00 "After shooting f
hour and a half—durin
threw myself off the ¢

times—we break for lu
me, that's an energy b

Z2:00 "Downtime, 50 | ¢
the stars, I've met Richa
Chewvy Chase, John Can
Chan and Dan Aykroyd
among others, When
youngest was a baby, I
him to the set, and act
like Sylvester Stallone
get a kick out of holdi

4:00 "l show Marina v
fell, so she can continu
scene. We stay as long
actors do. | don't mind
around. After working
trainer, | went along o
1969 with stuntman fri
had an interview. | end
riding downhill in the 3



When a woman is...

Spirited

pushin
s thETMItS

I ma be grown up,
ed growing. H

Irefuse tc: settle for

By Melinda Marshal

| very nearly acted my age on |
the over-40 crowd headed for t
the lake, 1 reflexively grabbed my
Lovely Bones. Then 1 saw my te
ging the rented windsurfer dow
something impelled me to follow
if I can stay upright,” | told them
I had tried windsurfing before,
clad 23-year-old. I remem

board for only a few
pling backward inte

50 no one was 1

when [ not only

that sucker—albeit

first try. “Whoa! Look at Aunt
old Justin called from a rowboeat.
Then 1 started to show off.
Iﬂ“l‘ﬁg i'l'.'llf"“'.'llil.‘.‘d oan lllll.'k.‘i Aron
seccond or third try | was tacki
shore so they could see me 1
comments that burbled over th
they were impressed. 1 was fla



“THE_MORE
| LIKE ME,
THE LESS |
WANT TO
PRETEND TO
BE OTHER
PEOPLE.”

When a woman is...

Confident



WOMEN ARE TAKING CHARGE

IN CAR MAINTENANCE AND REPAIR
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FIVE CAR BUFFS PROVE THAT THERE'S A MAKE AND MODEL FOR
MILESTONES AND MEMORIES IN EVERYONE'S LIFE BY CONNIE COLLINS

S W S-Car siren
.J.N\E GOTTLIER.

She’s in the
Drivers Seat
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IN 1975, MY
MOTHER WENT
ON OUTWARD

BOUND—AND
DISCOVERED SHE
HAD CAREER
AMBITIONS. NOW,
'™M FOLLOWING IN
gfrﬂr FOOTSTEP

| YEARN
FOR A FAMILY




‘Is it any
surprise the typical
adventure traveler is a
48 year-old woman?”

Source: Adventure Travel Society, June 2000
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more explores
the interests and
celebrates the

spirit of women
ages 40-59

the fastest-growing segment
of American society



more IS a
cross between
Self and Outside—
with life experience
added in

Whether climbing to new heights...
kayaking in new waters...
or hellbent on a mountain bike,
more readers have the energy
and enthusiasm to embrace
life’'s big challenges
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more readers are focused
on healthy lifestyles and
being active...

31% of more readers also
read Self magazine

Source: Preliminary results of more Reader Panel Survey, February-March 2003.
1152 respondents to date.



Readers lead
adventurous
lives

Q: What activities have you participated in while on a
domestic or foreign vacation?

A: 98.5% of more subscribers have participated in
“adventure” activities while on vacation, including:

backpacking/hiking

bicycling

rafting/canoeing/kayaking

rock climbing

off-road/4WD adventures

camping

water skiing/snorkeling/scuba diving/sailing/parasailing/boating
jet skiing/ body-surfing/surfing/water tubing

motorcycling

snow skiing/snowshoeing/snowmobiling

Source: Preliminary results of more Reader Panel Survey, February-March 2003.
1152 respondents to date.



Susan Crandell

= Editor, sports enthusiast,
ardent driver

EDITOR’'S LETTER

= Shapes more to reflects the
interests and enthusiasms
of 40+ women

= Personal passion for
adventure travel

Meet more’s
editor

“Our wish list is this: rafting, kayaking,
ballooning, and bungee-jumping.”

Susan Crandell, April 2002, “Adventure Island”




Readers
value more’s
message

“After 40 women used to expect less out of life...
now | want more.”

“‘Whether it’s a new relationship or picking up a degree,
launching into a new business or a new sport, my
attitude is very much ‘the sky’s the limit.”

“I've made it my mission to take on new challenges.
Still on my to-do list: Learn how to snowboard;
spend a month in Normandy with my kids; pursue an
MFA in sculpture; get fit enough to return to
rock climbing.”

— from the more mailbag



Linds Lingle, " ||
Hawaii Governor (R

saNCHIg sIsTERS
b

f \‘
W Linda and Loretta Sapches,

Congress from Californiad(B)

Jennifer Granholm, & !
Michigan Govermar(D)

Elizabeth Dole

Senator from Morth Caralina (R)

Janet Napolitang,  * -I i ||



more resources

more has the highest median HHI ($69,609) among
women'’s lifestyle, health & fitness, and outdoor
magazines

Median HHI

more* $69,609
Outside 68,690
Martha Stewart Living 65,026
Self 64,761
Shape 64,118
Real Simple* 62,784
Oprah 61,711
Fithess 53,741

Source: 2002 MRI Spring *Publisher-defined prototype: Bon Appetit women age 35+ and
Martha Stewart Living adults age 35+



more

appreciation of
vehicles with
value

more spends more on vehicles ($28,016) than women’s
lifestyle, health & fithess and outdoor magazines.

Average $ Spent on Any Vehicle

more* $28,061
Outside 25,698
Martha Stewart Living 25,552
O Oprah Magazine* 25,106
Shape 24,623
Real Simple* 23,943
Self 23,525
Fitness 22,380

Source: 2002 MRI Spring *Publisher-defined prototype: Bon Appetit women age 35+ and
Martha Stewart Living adults age 35+



more

perspective on
living well

more readers are 50% more likely to own any imported
vehicle bought new by decision maker than the national
average — and rank #1 compared to women'’s lifestyle,

health & fithess and outdoor magazines.

Own Any Imported Vehicle Bought New by Decision Maker

(000) %Cov  %Comp  Index
more* 815 250 24.04 150
Shape 1,448 443 2371 148
Martha Stewart Living 3,199 9.79 2252 141
O Oprah Magazine* 3,001 919 2091 131
Outside 384 1.18 19.92 124
Real Simple* 956 293 1992 124
Self 861 264 19.04 119
Fitness 907 2.7/8 16.03 100

Source: 2002 MRI Spring  Population : 32660 (000) Percent Of Base : 16.02%
*Publisher-defined prototype: Bon Appetit women age 35+ and Martha Stewart Living adults age 35+



Big ideas for
Toyota

Alpha Women Award

= Annual award honors a 40+ woman of achievement
= Meryl Streep to receive award in March 2003
* [n-magazine, on-air and online coverage:
2003 partnership include extra! and AOL.
» High-profile event, auto display, sampling,
custom opportunities

= Extensive PR




Toyota Adventure Travel Trip

= 100 guests; hosted by Susan Crandell

= Mountain biking, hiking, wellness seminars —
and test drives

» Promoted in magazine-edit and advertorial

= Readers pay to attend

= Fall launch timing

Big ideas for
Toyota




more to life

The energy...

The enthusiasm...
The spirit of women
seeking new
adventures...

Lead them there
in a Toyota



